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MEET

Terrie

MacDonald

With over 25 years’ experience in Sales,
Marketing and Business Development, |
attribute my success to always delivering an
exceptional customer experience.

My technology background allows me the
opportunity to leverage many systems and
tools to provide you with an up-to-date
market analysis, home valuation and industry
trends. | can also provide neighborhood
information for those planning to sell their
home to maximize the timing of the listing.

My passion for helping clients meet their
goals, motivates me to give my best while
offering unmatched customer service for both
buyers and sellers

| am proud to be a part of INTERO as they are
guided by principles of trust, respect and
integrity while offering an army of resources to
help make each experience rewarding.

| look forward to hearing from you and would
appreciate the opportunity to earn your
business.
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MEET TERRIE'S

Kristyn Escobedo
Transaction Coordinator

REDEFINING REAL ESTATE

ONE CLIENT AT A TIME

We are a team of passionate real estate experts
who are dedicated to providing an amazing
experience every step of the way. Whether you're
buying, selling, or considering your next
Investment, we promise to deliver nothing short
of amazing results!

READY FOR YOUR NEXT REAL
ESTATE ADVENTURE?

Lucy Grezdo Elaine Luong '
Marketing Sales Representative Staging & Design Specialist GIVE US A CALL!
ﬁ? (916) 996-9826
| o tmacdonald@intero.com
terriemacdonaldcom
DRE# 01044930
Tony Garcia Richa Bakshi

Contractor Photo-Video-Drone Specialist




CLIENT
TESTIMONIALS
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Terrie MacDonald was very instrumental in my purchase of a new
home in the Castle Oaks Development. in lone, CA

| first spoke with Terrie on the phone and she invited us to see the
home site in lone, we drove there and she met us as planned and
let us tour the home during the construction so we could see the
lot. | then worked with Terrie to start the application process, and
she guided me through the process and she worked with my rea
estate agent in San Leandro. CA while he sold my home in order
to purchase the new home

Terrie always knew who to put me in contact with for various
aspects of purchasing a brand new home, something | have never
done before, Terrie would be an asset to any company who is
lucky enough to hire her

- Karen Schlavin
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Recently we purchased a home in a Riverland Development and
had the opportunity to meet and transact our business with
Terrie MacDonald. From the moment we met Terrie, she seemed
meore like a caring friend rather than someone trying to sell a
house. At all times she was professional and helpful. Any request
we made was answered immediately

Anyone looking to purchase a home would be pleased with
Terrie MacDonald

- Andrea & Rod
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My wife and | recently purchased a new home in
lone, California. Ms. Macdonald (Terrie) was the
primary contact for the home builder we
purchased the home from. Terrie was more than
just a contact for the home builder, she aiso was
an advocate for my wife and | regarding all our
concerns, questions, and needed home buying
education, Terrie was the primary reason for a
timely. and expedited, smooth, and with minimal
effort on our part completion of the home buying
process. She insured we were well informed and
taken care of

Terrie's level of professionalism, ability to arganize.
coordinate, track and manage several aspects of a
project, ability to work successfully with various
levels of personnel, and willingness ( and ability)
to assume additional work as needed has resulted
in smooth painless home buying experience. We
found Terrie to be an individual of the utmost
integrity, honesty, and compassion

| am a retired Senior Civil Engineer, who has hired
and supervised several people in various
capacities my entire career, and would not
hesitate to hire Terri, knowing she would
complete any task | assigned her, successfully. My
wife and | fully endorse Terrie

Should you have any question about Terrie that
we might be helpful with, do not hesitate to
contact me

Karen & James Munch

For a complete list of reviews, please visit

terriemacdonald.com




Production Portfolio

Closed Transactions

1427 St Andrews Lane 1024 Foley Court
lone, CA 95640 Vacaville, CA 94533
2 Bath, 4 Bed 2.5 Bath, 3 Bed

160 SO FT 408 SQ F1
$450,613 $480.000
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460 Lillypond Lane 5971 Camden Circle
Lincoln, CA 95648 Citrus Hieghts, CA 95621
5 Bath, 3 Bed 3 Bath, 3 Bed
2955 5Q K1 1582 SQ FT
$840,000 $350,000

1422 St Andrews Lane 1429 St Andrews Lane
lone, CA 95640 lone, CA 95640

2 Bath. 4 Bed 2 Bath. 5 Bed

2160 SQ F1 1,950 SQ FT

$423229 $446,108




TRACK RECORD

What's the difference between selling your home or failing to do so? The
details. Whether it's a proven sales approach, effective marketing
campaigns, or utilizing our existing network of qualified agents, at
Intero Real Estate Services no detail is overlooked.

Who you work with in today’s market matters. With a proven track
record, the right skill set and years of experience, Intero Real Estate
Services has all the tools to sell your home. If you're serious about selling
your home, we're serious about getting the job done.

2015 - 2019

OVER 3.8 BILLION
CLOSED

$10,000+
UNITS SOLD




THE INTERO VALUE PYRAMID

Disciplined Agents -
Great Performance. Sustained Results.

VISION & VALUES

- Integrity - Innovation

- Compassion & Entrepreneurship

- Loyalty - Open Communication
- Commitment - Friendship

- Team - Fun

- Professionalism - Focus

- Enthusiasm - Self-Control

- Competency - Confidence

INTERO



Tools We Use

OUR TEAM OF

MARKETING PROFESSIONALS
MAKE YOUR HOME

STAND OUT!

01/ TEAM APPROACH 09/ VIDED TOUR MARKETING

02/ PROFESSIONAL PHOTOGRAPHY 10/ JUST LISTED MAILING

03/ LUXURY YARD SIGN AND POST 11/ JUST LISTED MEGA OPEN HOUSE

04/ 24/7 INFORMATION SIGN RIDER & FLYER FOR POST SIGN 12/ TOP LOCAL AGENT PREVIEW E-MAIl

05/ DISTINCTIVE BROCHURES FROFESSIONALLY PRINTED 13/ LOCAL BROKERAGE NETWORK

06/ CUSTOM WEBSITE SPECIFIC TO THE PROPERTY 14/ NATIONAL BROKERAGE NETWORK

07/ SOCIAL CAMPAIGN 15/ PRE-MARKETING E-MAIL BLAST TO OUR DATABASE
facebook 16/ PROSPECTING TO OUR BUYER DATABASE

v instagrarm 17/ STAGING FOR TOP DOLLAR

08/ BEXPOSURE ON 18/ HOME WARRANTY COVERAGE DURING LISTING PERICD
zillow.com 19/ BROKER TOURS
reallor.com 20/ ACCURATE FEEDBACK / SELLER PROGRESS REPCR]1
trulia.com 21/ FOLLOW Ui
homes.com

v and more
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FOLLOWUP/ 21
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To be successful in real e
estate, we must put our
clients best interest first.

When we do, success
illuminates for all involved.
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STRATEGY
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STAGING

Creating Great First Impressions.

We want your home to be on the market for as
short a time as possible. For that to happen, it
needs to look its best - so it will appeal to the
broadest range of people.

Practical Advice.

We can provide specific recommendations to
help you highlight your home’s important areas,
decorative appeal, amenities, and focal points.

At the same time, we'll also suggest ways to
establish clear traffic patterns that may help
potential buyers get the most from their
viewing.

For buyers it is easier to visualize the property as
a future home (81%), buyers are more willing to
walk through a home they viewed online (46%),
will positively impact the value of the home if it
is decorated to the buyer tastes (45%), and
buyers are more willing to overlook other
property faults (28%).
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PRINT

Although we are in the digital age,
print media is still an important
aspect of getting the word out
about your property. Strategically
using local and national print
advertising pushes more interested
buyers to the online marketing we
set up for you. It simplifies the
buyer's search by providing the
information right in front of them.

Property Brochure

Leave a lasting impression, Custom
property brochures will be created
for home tours and open houses.

Direct Mail

Customized direct mail pieces will
be sent out over the lifetime of the
listing to a geographically targeted
list of affuentt prospective buyers.

Local Market Print Advertising

Local weekly or monthly newspapers
and magazines are still read by a
majority of home buyers and sellers.
Therefore, it is extremely important to
be listed in these publications. Your
home will be featured in one of the
many local community newspapers.

INTERO
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DIGITAL

We're Easy To Find.

In 2013, 92% of consumers used the Internet
during the home buying process and 42% first
looked online for properties to purchase®.
Intero markets your property to a worldwide
audience at some of the top internet sites.

ZZillow @ Ytrulia

6["]5';';:2._._._ AolReal Estate. N

Listingbook

YAHOO!

REAL ESTATE  PropGO™¥
@ THK WALL STREET MURNAL
FRONTDOOR

EVERY DOG LOVER
NEEDS A YARLC

INTERO







PRICING STRATEGY

Our integrity, supported by widespread
market knowledge and experience, will

help you price your home as competitively

as possible.
.
1

Market Dynamics:
Supply & Demand

INTERCO p—=
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/7 \ F1=E]
Analysis of Active, Pending, Personal Timing &

& Sold Transactions Seasonal Considerations



THE SELLING
PROCESS

Review Offers Report / Disclosure
Review
- Review offers with seller
- Prepare counter offers - Read and review all reports
- Verify contingency periods and disclosures to
- Verify loan rates with lender prepare for review with client

 Review reports and
disclosures with client
Marketing

- Enter on MLS

- Send out office email notice

- Schedule open house

+ Put property on broker tour

- Order property flyers

- Initiate internet marketing plan

lNTERO
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THE SELLING
PROCESS

Initial Escrow Period

- Submit contract to escrow
officer

« Report pending sale to MLS

- Confirm that buyer has re
ceived all disclosures

- Place sale pending sign on
property

- Record contingency dates

- Coordinate buyer inspections

Transaction Review

- Ensure all disclosures docs are
signed properly

- Ensure buyer has received all
pertinent document/reports

- Confirm loan approval
conditions and document
delivery timelines

Contingency Removal

- Review repair requests

- Negotiate/confirm repairs

- Remove contingencies

- Confirm move in date with
buyer's agent

- Schedule final walkthrough

- Change MLS status to DNS

Record / Transfer Title
& Close Escrow

- Review docs with seller
- Confirm sign off date

- Key exchange

- Sign off

- Escrow closed




MAXIMIZE
ACTIVITY
& INTEREST

Interest in your home peaks when it first
goes on the market. Pricing your property
realistically from the beginning, can
generate the greatest interest among buyers
and brokers.

PEAK INTEREST

INTERO @
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1234506 78

WEEKS ON THE MARKET
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NEGOTIATING

We're on your side.

Intero is @ company you can rely on and trust to
remain totally focused on representing you and your
best interests when it comes time to negotiate the
sale of your home. Our agents are trained and
coached by some of real estate’s most well known
negotiators.
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MORE ABOUT
INTERO
REAL ESTATE

A home is given an elevated level of exposure through its carefully crafted marketing
portfolio set up to showcase your home to relevant markets locally, nationally and
globally. Customized to the unique style of each property, Intero will expose your
home through the most influential mediums reaching the greatest number of
qualified buyers wherever they may be in the world.

L

REAL ESTATE THE THOUSAND

COMPANIES ssseavm  THE WALL STREET JOURNAL
o/ THE WORLD
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PRESTIGIO LUXURY:
LIVE EXRAORDINARY

Why Prestigio International?

Intero Prestigio International is a
luxury collection from Intero Real
Estate Services of the finest and most
exclusive homes.A Prestigio
International home is given an
elevated level of exposure through its
carefully crafted marketing portfolio
set up to showcase your home to
relevant markets locally. nationally
and globally. Customized to the
unique style of each luxury property
Prestigio International will expose
your home through the most
influential mediums reaching the
greatest number of qualified buyers
wherever they may be in the world
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BERKSHIRE
& NETWORK

INTERO

Proud to be part of Berkshire Hathaway,
Fortune Magazine's

4th Most Admired Company in the World!

We know, day in and day out, that we work for a
company with integrity. It always feels good when
other people recognize it, too!
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TERRIE MACDONALD

Realtor

M: 916.996.9826

DRE# 02115328

tmacdonald@intero.com
terriemacdonald.com




